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By GENE STOWE Tribune Correspondent

A combina-
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reinvesting’

stable independent S —
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flourishing arts
movement with
Goshen’s

regular events, Facade
and a long Improvement

o Program has
tradltlon_of invested
community $144,000
. . ~ since 2005,
identity keeps * with another
downtown $30,000

Goshen strong.

“We've been lucky
and everything’s fit in
together and worked
well together,” says
council member Jere-
my Stutsman, whose
family owns City Ele-
ments LLC.

This month, City EI-
ements, with support
from the Greater
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materials hanaling

Associated's services run from planning to delivery

By GENE STOWE

Tribune Correspondent

Associated Material Han-

dling Industries Inc. has !

been serving customers in
Michiana for some 25 years.

Started in Chicago 50 years .

ago, it provides a compre-
hensive range of consulting
services and supplies.

The company, a leading |

Raymond Lift Truck dealer,
has become one of the
largest supply chain solu-
tions providers in the coun-
try, with more than 16,000
customers and more than
300 employees.

Tim Harmon, the compa- |

ny’s South East divisional

manager, says their diversity
of customer base helped it |

manage through the reces-
sion. Many customers with-
in this northern Indiana ge-
ography are related to the

automotive and manufac- ;

tured housing industries and
have suffered greatly.

“We have a presence in
many facilities across north-
ern Indiana and throughout
our marketplaces,” he says.
“Like our customer base, we
endured some painful cut-
backs of our own. However,
that diversity of customer
mix allowed us to weather
the storm fairly well.

“We are very fortunate to
maintain business relation-
ships with manufacturing
facilities, hospitals, ware-
houses, distributors, li-
braries, you name it. We’d
like to think we touch every-
thing except the air you
breathe.”

The firm helps customers
design, or redesign, their
plants while providing state-
of-the-art equipment to fur-
nish them, such as ware-
house management soft-
ware, scanning equipment,
lift truck sales, service and
rentals, and consultative ex-
pertise. Data analysis can
project the machinery and
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This is an example of a system Associated Materials Handling Industries Inc. can provide for its clients. The
company has been serving Michiana customers for more than 25 years.

number of employees a cus-
tomer may require.

“We can help people with
everything from the plan-
ning of a facility, the setup of
a facility, all the way through
product onto the delivery
truck,” Harmon says. “We
can profile their floor to not

only save space, but increase
their productivity.”
Associated’s Fort Wayne
office serves Michiana cus-
tomers, with Account Man-
ager Pete Nix active in the
community for more than
25 years, along with sever-
al service technicians and

support staff  based
throughout the South Bend
area.

Harmon sees a sharp dis-
tinction in the Indiana mar-
ket, with primarily retail dis-
tribution facilities in the
south, and manufacturing-
related industry in the

north.

“In the Indianapolis areas,
we have a tremendous
amount of big box-type
warehouses,” he  says.
“When you get north of
Kokomo, it’s a slightly dif-
ferent market, a different
customer. Along with distri-

Learn more

For more information,
go to www.associated-
allied.net.

bution, there is manufactur-

| ing feeding one of the Big

Three automakers, manu-
factured housing and the

Il trailer industry. The building

requirements are different,
too. They tend to be much

M smaller”

Associated, which added

& fleet management and engi-

neering services in recent

N years, expects to make more

changes later this year to
keep ahead of trends in the
industry.

“Within the next few
months, Associated will an-
nounce the launch of our
new business model and
brand identity that will
serve as the platform to con-
tinue to provide our cus-
tomers with enhanced levels
of innovation and excep-
tional customer service,”
says marketing manager
Shari Sellers.

“We have made a com-
mitment to grow from the
material handling company
of the past to the supply
chain solution provider of
the future.”

CYSTEMS)

material handling solutions

1-800-962-3178

58944901

Forklift Trucks, Parts, Service, Rentals, & Training

NEED A LIFT? l

www.kmhsystems.com
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